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ENVIRONMENTAL SUSTAINABILITY AS A COMPETITIVE
ADVANTAGE OF ENTERPRISE IN THE GLOBAL MARKET

Ensuring the economic, social and environmental aspects of sustainability within the scope of
each enterprise's activity is one of the important issues facing each enterprise. Especially in recent
times, the importance given to ecology by customers around the world, their preference for
ecologically clean products when choosing goods and products, and their positive attitude towards
enterprises that do not harm the environment indicate the increasing importance of environmental
sustainability to businesses.

In the article, the issues of the enterprise achieving environmental sustainability by choosing
the right strategy, thereby increasing the chance to enter new markets, customer satisfaction,
productivity, increase in sales volume and obtaining a competitive advantage were involved in the
research. It has been emphasized that the enterprises that choose green production have increased
their reputation and gained advantage in global markets and among customers with innovative
technologies and approaches.

Purpose: is to show that a company's preference for an ecologically sustainable approach is
important not only for the environment and the world, but also for its own sustainable development
and future, taking into account that a profit-oriented approach leads to pollution and the depletion of
natural resources that business needs.

Methodology: Research and analysis method was used in the research work

The results of the research: As a result of the research, it was concluded that the enterprise's
consideration of environmental issues during its activity, reduction of consumption of natural
resources, transition to green production leads to an increase in the reputation of the business among
potential customers, entry into new markets and an increase in competitiveness.

Key words: renewable resources, green production, environmental sustainability, strategy of
the enterprise, customer satisfaction, competitiveness

Introduction

In a market economy, achieving sustainable development, and, consequently,
environmental sustainability by increasing the efficiency of resource use through the
introduction of more advanced and environmentally friendly (non-waste) technologies,
scientifically based nature management, recycling of production and consumption wastes
become the task of the economic entities themselves. Environmental sustainability,
according to O.V.Kosolapova, M.N.Ignatieva, is such a state of the natural system, in which
its balanced development is ensured, integrity is maintained system for a long period of time
due to the depreciation of disturbing influences, the implementation of the adaptation
mechanism and the return of the system to its original or close to its original state after
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leaving it under the influence of external and internal factors [1].

The environmental sustainability of corporation is its ability to rationally use natural
resources, apply resource-saving and energy-saving technologies, reduce the negative
impact on the environment, reduce the amount of waste by increasing the level of their
processing, finding ways to turn them into by-products and mastering waste-free
technologies [2].

Under environmental sustainability, the relationship between the economy of an
enterprise and environmental safety is understood, minimizing the harmful effects of the
production and economic activities of an enterprise on the environment.

Environmental problems have emerged as a very important problem for humans and
nature from past to present.With the industrialization movements that started with the
revolution and continued until today, the rapidly increasing human population, urbanization
and increasing consumption need of scarce resources cause irresponsible and excessive use,
and the rapid destruction of the environment and natural balance.

With the increase in human needs day by day, some businesses have adopted an
uncontrolled and profit-oriented understanding with the desire to respond to this need. This
understanding leads to environmental pollution, resulting in the deterioration of the natural
balance and the reduction and complete destruction of scarce natural resources needed by
businesses. It becomes a necessity for businesses to carry out their activities in an
environment-friendly manner, both for the continuity of their existence and for the
environment to be a sustainable living space.

In addition, the rapidly increasing environmental awareness in society, environmental
sensitivity of customers, public interest and reactions to environmental events are now raises
the question of the relations of enterprises with the environment both as a need and a
necessity.

For this reason, businesses need to adapt their management strategies to these changing
conditions in order to ensure the livability and continuity of the environment in which
businesses are located. For this purpose, while businesses carry out their activities in
accordance with the understanding of environmental sustainability, they are green in line
with environmental sustainability.

Because environmental awareness now provides competitive advantage in all kinds of
markets. On the other hand, the adoption of green management by businesses is done with
an environmentally sensitive attitude.

It also ensures that the needs of the environment and consumers are met. Namely, with
this approach, minimization of costs (savings policies, use of renewable energy resources)
and increase in consumption demand (consumers' preference for environmentally friendly
products) together with increases in sales profitability provide a significant advantage for
businesses [3].

Many businesses that import and export internationally now consider it necessary to
have environmental management standard certificates in order to be able to sell their
products and open up to new markets in line with these decisions. Textile companies in
Azerbaijan, which trade with EU countries as well, need environmental management
standard certificates such as OEKO-TEX Standard 100 in order to comply with the
environmental standards required by the EU. The Oeko-Tex® Standard 100 certificate is
issued if the inspected textile products do not contain substances prohibited by the European
Union For instance, "GILAN TEXTILE PARK" LLC received OEKO-TEX Standard 100
certificates for 3 product groups [4].

In order to ensure the effectiveness of environmental sustainability, five conditions
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must be fulfilled:

Picture 1. Has prepared by the author based on
Source: [5]

Let us explain in detail the above 5 conditions: if the company uses regularly only
natural resources, and given that the company needs to increase production to ensure both
economic sustainability. At the same time, given that natural resources are running out, that
the company will have to change its strategy in the future and start looking for alternative
sources, we believe that the first strategy is for each company to avoid using only natural
resources or to reduce to a minimum.

Procurement of production inputs and consumables from renewable resources by the
enterprise will allow it not only to experience source problems in the future, but also to
continue production without harming the environment.

The recycling of wastes will lead to savings in raw materials, thus reducing costs and
preventing environmental pollution, which is one of the most global problems today.

Prediction of renewable energy systems not only allows the company to find, use
alternative energy sources and reduce costs, but also leads to company's support to the public
policies and global strategies without harming the environment.

As we know, the production of some enterprises is directly related to the environment;
In this case, it is especially important for the company to continue production in ways that
do not harm the environment, and it is of particular interest to customers. In addition,
production without harming the environment is more sustainable and long-lasting, as well
as meeting the needs of future generations.

Enterprises also differ in their approach to the use of waste generated during the
production process. Thus, if we compare the approaches of enterprises operating in the field
of mining and manufacturing industry in Azerbaijan, we will see that.

Green production

When studying environmental sustainability, it would be appropriate to emphasize
green production, as well. Green production encompasses production processes that use
environmentally friendly inputs, are highly efficient, contain little or no waste, and do not
create pollution. Green production can be handled within the framework of activities that
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include the prevention and reduction of waste and pollution, recycling and green product
design. The production of products with minimal or low environmental impact is the
simplest approach for green production [6]. Companies can create or use such processes that
provide greater environmental benefits or lower environmental costs than their competitors.
Such efforts can increase company costs, but on the other hand, they allow them to demand
higher prices, gain additional market share, or both [7].

One of the most important steps of the green production process is the inclusion and
use of green technology (environmentally friendly technology) in the production process of
recycling technology. Undoubtedly, it is necessary to use environmentally friendly
technology to produce environmentally friendly products. The equipment and materials used
in the period from the raw material stage to the product stage of the environmentally friendly
product must have a technology that does not pollute the environment and saves energy and
resources. In the same way, the filtering of the wastes after the formation of the product or
the recycling of the wastes is possible thanks to green technology.

Identifying green production opportunities

It can be said that another important stage in determining green production possibilities
is the green innovation stage. Environmental innovation is the development and
implementation of new ideas, attitudes, products and processes that will reduce the damage
to the environment in a way that supports sustainable development [8].

Conclusion

Especially in recent years, the unconscious behavior of businesses in their attitudes
towards the environment, the pollution of the environment and the deterioration of the
natural balance have caused serious reactions in the public. Businesses that pollute the
environment suffer a significant loss of image and suffer significant material and moral
losses by being punished by both the law and the society. In addition, in recent years,
compulsory legal obligations for businesses to protect the environment, environmental
management standard certificates that must be obtained encourage businesses to be more
sensitive to the environment.

Finally, it is seen that there is a significant and positive relationship between the green
business activities of the enterprises for environmental sustainability and the chance to enter
new markets, product prices, customer satisfaction, productivity, competitiveness and sales
amount.

If an enterprise that aims to achieve environmental sustainability realizes that this
will have a positive impact not only on the environment and creatures, but also on its
company, revenue and reputation, it will set an example for other companies and future
generations will no longer suffer from environmental problems like ours.
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Aysel Eminova

EKOLOJi DAYANIQLILIQ MUBSSISONIN QLOBAL BAZARDA
ROQABOT USTUNLUYU KiMi

XULASO

Hor bir miusassisanin foaliyyati ¢orgivasindo dayaniqliligin iqtisadi, sosial vo ekoloji
aspektlorini tomin etmasi biznesin garsisinda duran miihiim masalalordon biridir. Xususilo son
dovrlords bitin diinyada mistarilor torafindon ekologiyaya verilon énam, mal va mohsul se¢arkan
onlarin ekoloji cohotdon tomiz mohsullara Ustlnlik vermasi, otraf mihito zoror vermayan
muoassisalora miishat munasibat ekoloji dayanigligin biznes tig¢iin oshomiyyatinin artmasindan xobor
verir.

Magalada miassisonin diizgln strategiya secarok ekoloji dayanigliliga nail olmasi, bununla
da yeni bazarlara ¢ixmaq sansinin artmasi, miistari mamnuniyyati, moahsuldarliq, satis hacminds
yiiksalmoa va ragabot Gstiinlilyl aldo etmasi masalalori todgigata calb olunmusdur. Yasil istehsalt
segon miassisalarin innovativ texnologiya va yanasmalarla global bazarlarda vo miistarilor arasinda
niifuzunun artmasi va Ustinlik alds etmalori vurgulanmigdir.

Magsad: monfost yonimlii yanasmanin otraf mihitin girklonmasine vo miiassisanin ehtiyac
duydugu tobii ehtiyatlarin tiikkonmasina sobob oldugunu nozors alaraq sirkstin ekoloji cahatdon
dayanigli yanagmaya tstiinliik vermasinin tokca otraf mihit va dlnya tgun deyil, hom do 6z davamli
inkisafi va galocayi tiglin vacib oldugunu géstarmakdir.

Metodologiya: Tadqigat isinds todgigat vo tohlil metodundan istifads edilmisdir

Tadgigatin naticalari: Todgigat naticasinds bels gonasts golinmisdir ki, miiassisanin foaliyyati
zamani ekoloji masalalora diggst yetirmasi, tobii ehtiyatlarin istehlakinin azaldilmasi, yasil istehsala
kecidi ragabat gabiliyyatinin va potensial miistarilor arasinda niifuzunun artmasina, va yeni bazarlara
cixmasina sabab olur.

Acar sozlar: borpa olunan resurslar, yasil istehsal, ekoloji dayaniqliliq, miiassisanin
strategiyasi, miistori momnuniyyati, ragabat gabiliyyati
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Alicejb DMHHOBA

3KOJOTMYECKAA YCTOMYUBOCTHh KAK KOHKYPEHTHOE NIPEUMYIIECTBO
BU3HECA HA MUPOBOM PBIHKE

PE3IOME

ObecneueHre YKOHOMHUYECKUX, COIMANBHBIX W YKOJOTMYECKUX ACIEKTOB YCTOWYMBOCTU B
pamKax JesTENbHOCTU KaXJOTo MPEANpUATHS SIBISETCS OJHUM M3 BaXHBIX BOIPOCOB, CTOSIINX
nepen OuzHecoM.OCOOGEHHO B IOCTEIHEE BPEMsI BAXXHOCTD, IIPUAAaBaeMasl 9KOJIOTHH MOKYIaTeIsIMU
BO BCEM MHpE, UX MPEANOYTCHUE SKOJIOTHUECKH YHMCTBIX NPOAYKTOB IPU BBHIOOpE TOBapoOB U
MIPOJYKTOB, UX MOJOXKUTEIbHOE OTHOILIEHUE K IPEANPHUATHIM, HE HAHOCSIIKUM BpeJla OKpPYKarole
cpele, CBHAETENCTBYIOT O BO3PACTAOMIEH BAXKHOCTH IKOJIOTHIECKON YCTOWIMBOCTH ISl OM3Heca.

B cratbe k uccienoBaHMIO OBUIM NPUBIEYEHBI BONPOCH JOCTWOXKEHHUSI MPEANPUSTHEM
9KOJIOTHUECKONH YCTOWYMBOCTH 32 CUET BHIOOPA MPAaBUIIBHOW CTPATETHH, TEM CaMbIM TOBBIIICHHUS
IIaHca BbIXOJa Ha HOBBIC PBIHKH, YJAOBJICTBOPCHHOCTU KIIMCHTOB, IMPOU3BOJUTCIBHOCTHU Tpy/aa,
yBEJIMYEHUs] 00beMa MPOJaXK U MOIY4YEHHUs] KOHKYPEHTHOrO NMpEeuMyIecTBa. bplio moguepKHyTo,
YTO NPEAINIPUATHS, BEIOPABIINE SKOJIOTHUECKH YUCTOE MMPOU3BOJICTBO, IOBBICUIIN CBOIO PEIyTALIUIO
" MOJIYYHUJIK NPEUMYIICCTBO HAa MHUPOBBLIX PbIHKaX U CPpE€aAU KIMCHTOB 6naroz[ap;1 MHHOBAaIITMOHHBIM
TEXHOJIOTHSIM U MOIX0AaM.

Iens: mOKa3aTh, YTO MPEANIOUTEHHE KOMIIAHUEN SKOJIOTHYECKH YCTOMUHNBOTO MOX0/1a BaJKHO
HE TOJIBKO JUIs OKPY>KaloIIeH cpeibl U MUpa, HO U ISl €€ COOCTBEHHOTO YCTOMYMBOTO PAa3BUTHUS U
Oyayiuero, MpuHUMas BO BHHMaHME, YTO IMOJXOJ, OPUEHTHPOBAHHBIM HAa IOIyYeHHE MpPUObLIN,
BEJICT K 3arPsI3HCHHUIO M UCTOIIECHHUIO MPUPOIHBIX PECYPCOB, HEOOXOJMMBIX OU3HECY.

Memooonozus: B pabore HCIOIB30BAICS METOJI MCCIIEOBAHMS U aHAIH3A.

Pesynvmamul uccneooeanus: B pesynbraTe HCCIEIOBAaHUS CAETAH BBIBOJ O TOM, YTO Y4€T
MPEONPHUITHEM KOJOTHUECKUX BOIPOCOB B MPOILECCE CBOEH NESATEIBHOCTH, COKpAIIEHHE MOTpeo-
JIEHUS! TIPUPOJIHBIX PECYPCOB, MEPEXO] HA SKOJIOTMYECKH YUCTOE MPOU3BOJCTBO BEAET K TOBBIIIE-
HUIO pernyTaluuy OU3Heca cpein MOTeHINAIbHBIX KIMEHTOB, BEIX0/] HA HOBBIE PBIHKU U MOBBILLICHHUE
KOHKYPEHTOCIIOCOOHOCTH.

Knwouesvie cnosa: BO30OHOBISIEMBIE PECYPCHI, 3€J€HOE IMPOU3BOJICTBO, JKOJIOTHYECKAs
YCTOWYMBOCTb, CTPATErHsl PEANIPHATHS, yIOBIETBOPEHHOCTh KIIMEHTOB, KOHKYPEHTOCIIOCOOHOCTh
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